JON GLANVILLE

PLYMOUTH GRAPHIC DESIGNER

www.jonglanvilledesign.co.uk | info@jonglanvilledesign.co.uk



Helping people build stand out brands

Hey. My name is Jon! | am a graphic designer based in
Plymouth, United Kingdom; with over ten years experience.

| specialise in logos, branding, poster/print design, editorials, presentations,
and online content creation; and have created work featured on websites such as
alternativemovieposters.com, and creativeblog.com.

One design has even earned recognition from Twin Peaks lead-actor Kyle MacLachlan,
who retweeted and commented on some fan art | made inspired by the show.

As a Fine Art graduate, | have always been taught to think outside the box when conveying
ideas onto paper and/or online, and am always open to experiment with new creative
ways to help people and businesses get their message along the right path.

SOFTWARE SKILLS

Adobe Creative Suite (Photoshop, Illustrator & InDesign)
Affinty Designer

Adobe Premiere Pro

Procreate

Microsoft Word, Excel & Powerpoint

Knowledge of both Mac & PC

EDUCATION

2005-2008 - BA (Hons) Fine Art, Arts University Plymouth

2004-2005 = ABC Level 3 Diploma in Foundation Studies (Art & Design),
Arts University Plymouth

www.jonglanvilledesign.co.uk

info@jonglanvilledesign.co.uk

n @jonglanvilledesign

@jonglanvilledesign


https://alternativemovieposters.com/amp/baby-driver-by-jon-glanville/
https://www.creativebloq.com/computer-arts/inspiration-gallery-30-january-1128267
http://www.facebook.com/jonglanvilledesign
http://www.instagram.com/jonglanvilledesign
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Bunny Bakeries

This was a logo | made for a fictional
company called Bunny Bakeries.

The combination mark logo is a set
of two baguettes in the form of rabbit
ears, combining both elements of the
company name.
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The design was inspired by a local drawing
baking business".

event which set out a task of sketching an
animal-related pumpkin murder mystery

story. So | expanded on the logo | quickly
made for a rabbit's getaway van, cleverly

disguised as a veichle for a “legitimate




GAMBIT

SECURITY SERVICES
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Keyhole Queen Shield
Chess Piece (Security)

Gambit Security Services

This was a logo design | made for Plymouth-
based company Gambit Security Services.

A simple line logo focusing on the Queen
chess piece with a keyhole on top of the
crown; enclosed inside a shield for safe and
secure branding.
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A navy monochromatic version
of the logo with a solid colour
shield, transferred onto a high-
visibility vest; as part of the
company's uniform.
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The Gambit Security baseball
cap in black, with a white

and gold embroided logo.
The ideal accessory for the
security guard's uniform.

A collection of Gambit Security
business cards featuring navy,
white and black editions.
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A custom-made card
especially to fit inside a
lanyard, featuring the name,
photograph, job title and ID
number of the employee
wearing it; along with a
horizontal Gambit logo.

The lanyard strap also
contains the logo to maintain
the company identity.
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The Gambit Security navy
polo shirt, with the company
logo embroided onto it.
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Toucan Adventures

Toucan Adventures is a travel company that
focuses on providing activity holidays for people
of all ages. For this type of company, | decided
to create something fun and unique by featuring
a man riding on a paraglider in the style of a
toucan'’s beak. Providing the audience with a
sense of thrill and excitement.

TOUCAN

ADVENTURES

- . 5N

Toucan Beak Paraglider
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Along with luggage tags and enamel mugs, | also designed

a cover for a brochure which would feature the logo. DINING O

The brochure would offer a wide selection of 1 IN YOUR
activity holiday packages for 2021/2022. TOUCAN GARDEN

ADVENTURES

Now is the perfect ti
to start feeding you
garden birds to
help with their
need for -
nutritious, &
high-energy \

food. ‘
by Macaulay Cn.non ‘

TOUCAW

ADVENTUY

| IN YOUR GARDEN

TOUCAN

Www.toucanadventures.co.uk

Activity Holidays

An A4 advert featured in the Wildlife in Britain magazine |
created (see page 31), promoting the Toucan Adventures
website, with the rather catchy slogan...

YOU CAN WITH TOUCAN
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A horizontal version of the logo
featured on a Toucan Adventures
app, allowing the user to search for
various activity holiday packages.

J TOUCAN

ADVENTURES

m —

Available in June, 7 - 14 days tour
More Info

All Tour Package ter by: Popularity

Canoeing
Corsica, France

,\‘w‘ Paragliding in Italy

| Umbria, alia

<

TOUCAN

ADVENTURES

TOUCAN

ADVENTURES

#550 TOUCAN

ADVENTURES

TOUCAN )

ADVENTURES

www.toucanadventures.co.uk

TOUCAN

ADVENTURES

An assortment of items as part of the Toucan Adventures
branding stationary range; including business cards,
company paper, hotebooks, pin badges and envelopes.




TOUCAN

ADVENTURES
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Other Logos
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A series of posters and flyers promoting
various music nights hosted by DJ Franz
Mac for his Plymouth & Peterborough
Souled Out events.

These print adverts were made
throughout the course of a year, using
an array of bold colour backgrounds,
funky disco balls and vinyl records to
capture the essence of the throwback
funk and soul night.

One of these events even featured soul
legends The Real Thing and UK reggae
chart-toppers Aswad.
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McCarthy’s at the West Hoe

McCarthy's at the West Hoe is a pub and
restaurant based in Plymouth who requested a
poster to be made to promote their weekly Friday
Open Mic Nights.

»

The background consists of an acoustic guitar
along with a classic microphone, the bridge part of
the guitar is used as a way to make the Free Pint
offer stand out more to the viewer.

EVERYONE IS WELCOME
FREE PINT FOR ALL PERFORMERS

www.mccarthysatthewesthoe.co.uk

f facebook.com/mccarthysatthewesthoe , twitter.com/TheWestHoe




| was also asked to create a double sided
food menu with the food items on one

side and a simple cover on the other. The
menu would promote a traditional British
pub menu, plus a unique concept in British
Tapas - small pub meals in enamel mugs.

T —a
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A double-sided flyer | made for
McCarthy's featuring a cutout form
on the reverse side. Customers would
fillin the form and give to staff so they
can recieve special deals as a reward
for their loyalty:

S
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Truro City Football Club

This was a single graphic | made for Truro City Football Club
so that they can visually notify their followers on social media
about their promotion from the Southern League Premier
South up to the National League South.

The design was a gamble as it wouldn't have been used if
they lost their playoff match. But luckily they beat Bracknell
Town 3-2 in the Playoff Final on May 1st 2023 to secure their
status in the sixth tier of the English Football League system.

PROMOTED TO
NATIONAL

NATIONAL LEAGUE

27 WHITETIGERS



https://twitter.com/TCFC_Official/status/1653066544467922949
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AJS Plymouth Waste
& Recycling Solutions

AJS Plymouth Waste requested me to design a
single-sided flyer to promote their waste removal
business, along with coinciding square adverts for
their social media channels.

Their slogan consists of the hashtag
#KeepingPlymouthGreenAndClean, so using the
green colour was vital for this campaign, as it's a
colour used to represent renewal, growth and
nature which are all important characteristics for the
recycling trade.



A project inspired by the popular television show Twin
Peaks, a different take on it as if it was a novel in the style
of the classic Penguin books.

The jacket gained recognition when it was retweeted and
commented on by the show's lead actor Kyle MaclLachlan.
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- ok file
r Wrid
An Ed9?

A STUDIO GHIBLI film

SPIRITED AWAY
FEFBOWBEL

These three were msplred by Baby Drlver Cool Runmngs and Splrlted Away




Microsoft Word
Essentials Training

This is a four-page A4 bifold
brochure promoting one or

two day courses on how to use
Microsoft Word. | made this as
part of an online InDesign course
| participated in, headed by the
company Bring Your Own Laptop.

The copy and photos were
provided to me by BYOL, but | had
complete freedom on layout, font,
colour scheme, and additional
graphics.

The brochure itself explains a
course overview, class projects, a
main price encased in a separate
shape, additional information, and
a table featuring one and two day
prices for this course and other
similar Microsoft ones.
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COURSE OVERVIEW

You know Microsoft Word. Except for a
couple of features. Oh, and all the features
you didn’t know existed. And, of course, all
those tools that don’t seem to behave pre-
dictably. You get the idea. Often a limited
knowledge isn’t making the most of what
Word, or you, are capable of.

ould have a course without
the droning lectures? What if your Micro-
soft Word training didn’t require several
textbooks and strong coffee?

What if you ¢

The BYOL Word Essentials training is
hands on and based around creating
typical workplace projects. You start with
pasic document production & editing.
You'll have all the essentials covered. Then
you can master more advanced workflow
techniques like paragraph styles, tables,
macros & mail merge.

CLASSPROJECTS

Creating a formal business letter
Creating a monthly company
newsletter

Formatting a long business report
adding charts & graphs from Excel
Creating a timetable schedule
using tables

Creating a company template
using corporate fonts, colours &
images

Creating a product overview PDF
with basic in interactivity
Creating a business form

Printing personalized letterheads &
envelopes for client lists

Bring your own familiar
laptop to work from

or we'll supply one
free of charge.

Mac or PC, in

the same class.

Your Word
course is led by s 3 7 3

an instructor 00
whose skills are " i

not just in Micro-

soft Office prod- >
ucts, but in making ‘ »-"M
it understandable for -

you. You get the help a;

one left behind"” is ssmtefr‘:ﬁg \s,:ep' g
seriously. etakg

We continue to help yo

yvith 12-months emgilys::pa;:toer; y::cr‘ <_:|ass

is any concept or idea that yot; h: d ’there

ly unders_tood we invite you to reaven ot

course within 12 months completZT;;rthe
ee,

To be even more helpful, Bri

Laptop gives you exgusi,ver\ll?dgezoturtown
that cover every aspect of your tr: Orials
No other course provider in the ¢ iy
offers this level of in-class and aftOuntry
support. er class

WHO SHOULD ATTEND

If you have little or no previ i
ence in Microsoft Worg tel'l\iI:’::uer)s(:?”-
you. We'll start right at the basics e
work step .by step through our proa'nd

so no one is left behind. By the entjﬂeds
course we'll be working with the ke
advanced features of Word to en s
eryone gets the understanding aSliire Sl
they're looking for. e el

This is a relaxed, well

k -paced course
Peoplt? new to Word. Only basic <:c:>r|t|°r
ing §kllls are necessary - If you can sep‘g-
e'malls. and surf the internet then yo E|1|
fine with our course. SRR

[ 8RING YOUR OWN LAPTOPS

1DAY,

s,
4,
e
«
“44danan

£

MORE COURSE INFORMATION

e use Microsoft Word. It's the
cornerstone of the Microsoft Office suite,
and it’s one of those basics on everyone’s
CV. But not many people ‘know’ Word.
There's a lot in there, and often not a lot of
knowledgeable help beyond typing and

spell check.

A lot of peopl

At Bring Your Own Laptop, we've spent
years teaching people at every level some
pretty sophisticated software. So, when
we decided to make our Microsoft Word
training even better, we started from the

other end. Support.

We know we have great
training, but we've
learned over the years
that many of your
questions come well
after you've attended
one our courses.

You can't remember
everything in one day.
While our hands on
directed learning is

a great way to learn
something, we don't
expect you to memorize
every detail. That's why we provide you
with videos of every single aspect of
your course.

ADDITIONAL COURSES

Microsoft Word

Microsoft Excel

Microsoft Powerpoint

Microsoft Access

Microsoft Project

[ BRING YOUR OWN LAPTOP®

N oegr © =
" =/~

. - » VI
< I u ‘,\‘

(]

We also provide free i
email suppor
Avtl:c;'qfrter:ated questions you mﬁghttrf:\r/: i
if that wasn’t enough, and ;

. P ! o )
think you got it the first time, wye :f?eorr;/;u
a cgmpletely free
resit of the course
within 12 months!

On top of all of
that, we'll present
you with a certifi-
cate to add more
weight to your Cv.

Our classroom
training is so
interactive, it’s all
the attention of a

) . . one on one ¢ -
|ans?( iﬁssmn, but with classmates whoc::lﬁ:‘
e questions you didn't k
We make sure you u i
! nderstan
with help at every step. fe=tiiac

2 DAYS

$597



il SO Wildlife in Britain Magazine
This is a magazine | made for fun dedicated to nature,
WI I D I l I i‘ I ': animals and birds in the UK called Wildlife in Britain.
The magazine contains free stock images, plus articles
I N B R I T A I N already produced by other writers from the RSPB and
Wanderlust websites; along with a few adverts | created for

Bunny Bakeries and Lucy Coleman Equine Photography.

MYTH-

BUSTING

MOTHS ‘ .
" \\ marvelous marine ‘ '

fone eoclor A O " PP IR ‘

of moths

oS
SPECIES

DINING OUT - IN YOUR GARDEN

HOW TO START FEEDING YOUR GARDEN BIRDS!

by Emma Higgins

o ON
BOTTLENOSE DOLPHINS - CEREDIGI

> - SMALL ISLES y e |
MINKE WHALES - SMA! E ; ‘ rth in

photograph By PIXESY
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THE HISTORY OF THE AUTOMOBILE

in 1672 with the invention of the first

steam-powered vehicle, which led to
the creation of the first steam-powered
automobile capable of human transportation,
built by Nicolas-Joseph Cugnot in 1769.

D evelopment of the automobile started

Inventors began to branch out at the start
of the 19th century, creating the

deRivas engine, one of the first

internal combustion

engines, and an early

electric motor. Samuel \ \ 3 x1000r/min 5 / /

Brown later tested 2
the first industrially

applied internal

combustion engine ~

in 1826. 1

Development was
hindered in the
mid-19th century
by a backlash

PAGE 2

against large vehicles, yet progress continued
on some internal combustion engines. The
engine evolved as engineers created two-
and four-cycle combustion engines and
began using gasoline as fuel.

Production vehicles began appearing in
1887, when Carl Benz developed a
gasoline-powered automobile
and made several identical
/ copies. Recent automobile
production is marked
by the Ford Model T,
created by the Ford
6 Motor Company
in 1908, which
became the first
7/ automobile to be
mass-produced
on a moving
8 <= assembly line.

THE HISTORY OF THE AUTOMOBILE

THE VINTAGE ERA

he vintage era lasted from the end
I of World War I (1918), through to the
Wall Street Crash at the end of 1929.
During this period the front-engine car
came to dominate with closed bodies and

standardized controls becoming the norm.

In 1919, 90 percent of cars
sold were open; by 1929,
90 percent were closed.

Development of the internal combustion engine
continued at a rapid pace, with multivalve and
overhead camshaft engines produced at the high
end, and V8, V12, and even V16 engines conceived
for the ultrarich. Also in 1919, hydraulic brakes
were invented by Malcolm Loughead (co-founder
of Lockheed); they were adopted by Duesenberg
for their 1921 Model A. Three years later,
Hermann Rieseler of Vulcan Motor

invented the first ever automatic

transmission, which had two-speed

planetary gearbox, torque converter,

and lockup clutch; it never entered

production (It would only become

an available option in 1940).

Just at the end of the
vintage era, tempered
glass (now standard
equipment inside
windows) was
invented in

France.

THE HISTORY OF THE AUTOMOBILE

In this era the revolutionary pontoon design of
cars without fully articulated fenders, running
boards and other noncompact ledge elements was
introduced in small series but mass production of
such cars was started much later (after WWII).

American auto companies in the 1920s expected
they would soon sell six million cars a year but
did not do so until 1955. Numerous companies
disappeared. Between 1922 and 1925, the number
of US passenger car builders decreased from 175
to 70. H. A. Tarantous, managing editor of
“MoToR Member Society of Automotive
Engineers”, in a New York Times article from
1925, suggested many were unable to raise
production and cope with falling prices (due to
assembly line production), especially for lowpriced
cars. The new pyroxylin-based paints, eight-
cylinder engine, four-wheel brakes, and balloon
tires as the biggest trends for 1925.

PAGE 3



MEMODERNERA

e been eased with

emissions concerns hav
ment systems.

is normally defined as the
d engine manage

e modern exa 3
40 years preceding the current year. The computerize:
modern era has been oné of increasing
The financial crisis of 2007-2008 cut almost a
les from Chrysler, Toyota,

standardization, platform sharing, and s

computer-aided design to reduce costs and third of light vehicle sal

development time—and of increasing use of Ford, and Nissan. 1t also subtracted about 2 fourth
of Honda’s sales and about a seventh of sales

electronics for both engine management and
entertainment systems. from General Motors.

Since 2009, China has

some particular contemporary developments are
the proliferation of front and all-wheel drive, become the world’s
the adoption of the diesel engine, and the Jargest car ‘manufacturer
ubiquity of fuel injection. Most modern o aoh production gre ol
passenger cars are front-wheel drive ﬂlapl:?a;:n thg U;
o "
and all of Europe.

unibody designs, with
transversely mounted engines.

Besides the increasing
car production in Asian
and other countries,

there has been a steady

Body styles have changed as well in
the modern era. Three types, the
hatchback, sedan, and spost utility

yehicle, dominate today’s market.

All originally emphasized

practicality, ‘but have mutated growth in transnational
corporate groups, with
the production of global

into today’s high—powered Tuxury
crossover SUV, spoxts wagon, and
two-volume Large MPV.

The rise of pickup trucks in the US and

SuVs worldwide has changed the face

of motoring with these tgrucks” coming

to command more than half of the entire
world automabile market. There was also the

introduction of the MPV class (smaller non-
among the first

automobiles sharing the
same platforms as well as
the badge engineering or
rebadging to suit a range of
markets and consumer seg! ts

end of the 20th century, several award
for cars and trucks have become
Car of the Year,

Since the
competitions
widely known, such as European
Japan, North American Car of the

commercial passenger minivans),

of which were the French Renault Espace and the Car of the Year

Chrysler minivan versions in the US. Year, World Car of the Year, Pruck of the Year, and
International Car of the Year.

The modern era has also seen rapidly improving
fuel efficiency and engine output. The automobile

THE HISTORY OF THE AUTOMOBILE
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